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MUSINGS FROM ANITA 7

| am deep into the power of storytelling
at the moment, and | mean deep. | am
simultaneously reading and/or listening
to books by Steven Bartlett (The Diary of

a CEO: The 33 Laws for Buisness and Life)
and Tara Swart (The Source), completing
courses by Ben Crowe (MojoCrowe) and
basically inhaling every episode every
recorded of The Imperfects podcast with
Hugh van Cuylenburg, Ryan Shelton and
Josh van Cuylenburg.

Here is some detail about these
somewhat varied sources.
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Steven Bartlett's new book is about the
storytelling behind entrepreneurship,
business and social media, Tara Swart's
new book is about melding cognitive
science and spirituality in a way that can
change your life trajectory, Ben Crowe's
MojoCrowe course guides you to find
and stick to your story and purpose and
The Imperfects podcast shares stories of
people who appear to have enormous
success on the surface and invariably
have several difficult and transformative
stories happening underneath. These
sources have a common thread,
storytelling.



https://en.wikipedia.org/wiki/Steven_Bartlett_(businessman)
https://www.amazon.com.au/Diary-CEO-Laws-Business-Life/dp/152914650X
https://www.amazon.com.au/Diary-CEO-Laws-Business-Life/dp/152914650X
https://www.taraswart.com/the-source/
https://mojocrowe.com/
https://theresilienceproject.com.au/at-home/podcasts/
https://www.instagram.com/hughvancuylenburg/?hl=en
https://en.wikipedia.org/wiki/Ryan_Shelton
https://www.instagram.com/joshvancuylenburg/?hl=en
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As humans, we are built on stories. The
stories we were told, or told ourselves,
when we were young, carry through to
our adulthood. We share wisdom
through stories, and we teach through
stories. While | am currently enjoying
being in this ball pit of exquisite human
development with these books, courses
and podcasts for my development, |
have been asking myself this question —
how do we as music teachers tell the
story of our work?

First of all, a very common story | hear is
“I'm just a music teacher”. The word
“just” makes my skin crawl. Do we ever
hear someone say “I'm just a doctor” or
“I'm just a pilot"? Why do we as music
teachers include the “just? It says two
things to me, the first is that we may not
value ourselves, and second that we may
be afraid that the person we are
speaking to may not value us either.

Then the story continues. We teach a
specific instrument, we take classroom
music, we teach early childhood
students, and we conduct a choir. All the
explanations of what we do are based on
the music, and if the person we are
talking to has never experienced music
learning, they may not have a frame of
reference for what we are describing.

| also wonder if there is a good dose of
“Let the results speak for themselves” in
our stories as music teachers. We create
incredible concerts, guide students
through multiple years of learning and
teach them skills they use way beyond
music learning. But then we expect a
deep understanding of the value of the
many things we bring to a student'’s
development to be understood from a
seat in the audience, without any further
explanation.

This type of storytelling could be what
leads us to our exasperated response
“They just don't get what | do”.

It is not surprising, that we are telling our
stories from a place of low worth and
using language and examples that
might as well be in a different language.

What would happen if we told our
stories without using the word “music”
or the word “teacher™? How differently
would our stories be received?




Job Value Description

“I work with young people to guide
them through a process where they
develop skills in thinking critically, in
working together as a team to produce a
high-quality result, to manage their own
workload and be understanding and
compassionate towards each other.

These young people learn to trust and
become masters of their own lives and
the work | do with them transforms their
futures. | have worked for decades to
build my own skills in this field, seeking
out expertise and support to perform at
the top of my game every day.

My achievements haven't come without
failures and disappointment, but |, and
the young people | work with, have
benefitted from the times that were
difficult and where | felt low.

| am consistently rewarded with the
pride | have in these young people and
know that my contribution to the next
generation is significant and will mould
the world of the future.

And by the way, I'm a music teacher.”

Storytelling is about framing, framing
the listener to enter into your story of
success, accomplishment and value in a
way that has nothing to do with the
profession we are in.

Dylan Alcott or Serena Williams would
never say “I'm just a tennis player”, and
we would be perfectly comfortable with
them speaking about the hard work,
dedication and disappointments that
had moulded them into the champions
they are.

The way we tell our stories matters to us
and to everyone else. To complete my
name-dropping | think my favourite
episodes on The Imperfects are with Dr
Emily Musgrove, the show's advisory
psychologist, and a rising podcast
sensation herself.

In the episode Other People Matter she
spoke about the theory of eudaimonic
happiness which is pursuing happiness
by finding meaning and purpose. Self-
fulfilment and self-improvement both
contribute to this form of happiness.
While this type of happiness or
fulfilment does start with a focus on
ourselves, it ultimately means that the
other people in our lives, and how we
work and share learning with them,
really do matter to our level of
happiness.

As music teachers, we are very familiar
with the Other People Matter idea, and
for the most part, our other people are
our students. But the other people that
matter are their parents, their teachers,
their school leaders and every person
they ever come in contact with.

If we could reframe our stories, as Ben
Crowe says, then others will reframe
their story about us. And we may never
have to lament that “they just don't get
what | do” again.

Try telling your story without the words
“music” and “teacher” as if you are Dylan
Alcott or Serena Williams at a press
conference after a big win. Just do it
once, and you will never use the word
“just” again.

This article has also been created
into a team building activity for
BBBTeams. Learn more here.



https://www.instagram.com/dremilymusgrove/
https://www.instagram.com/dremilymusgrove/
https://podcasts.musixmatch.com/podcast/the-imperfects-01h1ngdz40px2mkqxvxeqy3x5f/episode/dr-emily-other-people-matter-01hb4ce0g0hrsner9rt02fsrjf
https://www.psychologytoday.com/au/blog/what-doesnt-kill-us/201901/what-is-eudaimonic-happiness
https://www.psychologytoday.com/au/blog/what-doesnt-kill-us/201901/what-is-eudaimonic-happiness
https://biggerbetterbrains.com/team-memberships-2021/
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The BBB website is constantly growing Wanna
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with new resources and tools that you be like

can use straight away. Check out some of
the new items we have loaded into the
BBB+ hub since our previous Fireworks
edition!

Lot's sec whare
your instrumant will
take you!

The new BBB+ Member Area
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We recently unveiled BBB+ Members S I
Area is receiving rave reviews from our 7

members, particularly for its impressive
search feature.

Looking for a Student Activity? No
worries! Simply click on the relevant ‘;55.."{.:'2{,:.15-'“? wil
category, and voila! All your options —

magically appear.
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Exclusive to Premium BBB+ Members, our
creative social media campaigns offer a
unigue opportunity. Extensive research
over the years has revealed that
impacting your community requires

500+ tools, research multiple touchpoints.

and resources

Our BBB social media campaigns simplify
the process, allowing you to consistently
engage with your community through
entertaining, creative, and relatable
campaigns.

Mobile friendly Whether you're targeting students,
parents, or fellow teachers, we've
designed campaigns that cater to
everyone—simply choose what suits you
best!



BIGGERBETTERBRAINS.COM.AU

The new BBB website is live!

CHECK IT OUT!



https://www.biggerbetterbrains.com.au/



